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PROGRAMS AND MAJORS
The Wake Forest School of Business offers a four-year bachelor of
science degree, with majors in:

• Accountancy
• Business and Enterprise Management
• Decision Analytics (offered jointly with the Department of Statistical

Sciences)
• Finance

and four graduate degree programs:

• Master of Science in Accountancy (MSA)
• Master of Science in Management (MSM)
• Master of Business Administration (MBA)
• Master of Science in Business Analytics (MSBA)

When taken in conjunction with the School of Business’s undergraduate
degrees (Accountancy or Finance), the MSA degree requires only one
additional year of study. 

Programs
Majors

• Accountancy, B.S. (https://bulletin.wfu.edu/undergraduate/school-
business/programs-majors/bs-accountancy/)

• Business and Enterprise Management, B.S. (https://bulletin.wfu.edu/
undergraduate/school-business/programs-majors/bs-business-
enterprise-management/)

• Decision Analytics, B.S. (https://bulletin.wfu.edu/undergraduate/
school-business/programs-majors/decision-analytics/)

• Finance, B.S. (https://bulletin.wfu.edu/undergraduate/school-
business/programs-majors/bs-finance/)

Minors
• Accountancy, Minor (https://bulletin.wfu.edu/undergraduate/school-

business/programs-majors/minor-accountancy/)

Certificate
• Actuarial Science Certificate (https://bulletin.wfu.edu/undergraduate/

school-business/programs-majors/cert-actuarial-science/)

Courses
Enrollment in undergraduate Business School courses including ACC, FIN,
and BEM, is restricted to business majors only. This does not include those
courses required for admission, ACC 111 and BEM 201.

In cases where additional seats may be available, non-business majors who
meet the necessary prerequisites may register for courses by obtaining
permission from the program.

Accountancy (ACC)
ACC 110. Introduction to Financial and Managerial Accounting. (3 h)
Basic Accounting concepts and procedures used in the preparation
of financial reports issued to stockholders, creditors and managers of
business enterprises. Open only to Juniors and Seniors not majoring in
the Schools of Business. Cannot be substituted for Accounting 111.

ACC 111. Introductory Financial Accounting. (3 h)
The overall goal of this course is to provide students with an introduction
to the theory and procedures underlying financial accounting and
reporting. The fundamentals of financial statement analysis will be
introduced in an effort to emphasize what the numbers in these financial
statements mean and why they matter. Areas of emphasis include the
preparation of and theoretical foundation for the financial statements
(i.e., the income statement, the balance sheet, the statement of retained
earnings, and the statement of cash flows), the accounting process, and
the measurement and reporting of cash, receivables, inventory, property,
plant, and equipment, intangible assets, short- and long-term liabilities,
and stockholders’ equity. P-Sophomore standing.

ACC 211. Intermediate Accounting I. (4 h)
Study of the conceptual framework underlying financial accounting
in the United States as well as the financial accounting standards
setting process and the basic corporate financial statements. Financial
accounting and reporting issues associated with receivables, inventories,
property, plant, and equipment, and intangible assests are also examined.
P-minimum of C in ACC 111.

ACC 212. Intermediate Accounting II. (4 h)
Examination of financial accounting and reporting issues associated with
current liabilities and contingencies, long-term liabilities, stockholders'
equity, dilutive securities and earnings per share, incomg taxes, pensions,
and postretirement benefits, leases, financial statement errors, and the
statement of cash flows. P-Minimum of C in ACC 211.

ACC 221. Introductory Management Accounting. (3 h)
Study of the concepts fundamental to management accounting which
aid in decision-making, performance evaluation, and planning and
control. The topics covered include product costing systems, budgeting,
differential and breakeven analysis, responsibility accounting, cost
allocation, and management accounting reports. P-Minimum of C in
ACC 111.

ACC 237. Taxes and Their Role in Business and Personal Decisions. (3 h)
Review of legal and accounting concepts associated with the federal
taxation of personal income. Topics examined include the regular and
alternative minimum tax models as well as gross income, capital gains,
property transactions, deductions, and credits. P- Minimum of C in
ACC 111 or prerequisite override required.

ACC 311. Advanced Financial Accounting. (3 h)
A comprehensive study of business combinations, the equity method
of accounting for investments in common stock, and consolidated
financial statement preparation. Also covered are accounting theory as
applied to special problems such as accounting for partnerships and
international accounting issues including foreign currency financial
statement translation. In addition, government and nonprofit accounting
are introduced in this course. P-ACC 211 and 212 with a grade of C or
better.

ACC 321. Accounting for Managerial Decision Making. (3 h)
Provides students with advanced exposure to topics in cost structure
management, planning, control, and decision making. Primary emphasis
is placed on developing students' appreciation for how financial modeling
and strategic analysis work together in unified decision making. To
develop students as financial leaders, the foundation of the course will
be the Information Value Chain promulgated by accounting academic
researchers (e.g. Blocher 2009) and accounting practitioner organizations
(Institute of Management Accountants). P-ACC 221 with a grade of C or
better.
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ACC 351. Accounting Information Systems. (3 h)
Study of the design and operation of accounting systems including the
revenue, expenditure, and administrative transaction cycles. Emphasis is
on the necessary controls for reliable data. P-BEM 251, and a minimum of
C in ACC 211; or prerequisite override required.

ACC 352. Introduction to Auditing. (3 h)
Examination of basic auditing concepts and practices, and the auditor's
professional responsibilities. Emphasis is on auditing standards and the
auditing procedures commonly used in public accounting. P-minimum of
C in ACC 211; C-ACC 351; or prerequisite override required.

ACC 378. Individualized Reading and Research. (1-3 h)
Directed study in specialized areas of accountancy. P-Prerequisite
override required.

ACC 390. Professional and Ethical Responsibilities of Accountants. (1.5
h)
This course begins the process of moving students along a continuum
from student to emerging accounting professional. Students develop an
understanding of the accounting profession's broad societal purposes,
as well as its ethical and professional standards and practices, along
with an understanding of their various responsibilities as professional
accountants - to the profession, to their clients, and to the public at
large. Students reflect on the meaning and demands of professional
accounting practice so as to develop an emerging professional identity
consistent with the profession's broad purposes and ethical standards
and practices. P-Senior standing or prerequisite override required.

ACC 391. Professional Accounting Internship. (3 h)
Professional accounting field work, under the direction of a faculty
member. Students gain relevant practical experience which builds
on prior coursework and provides an experiential knowledge base for
coursework. Pass/Fail. P-ACC 390. C-ACC 392.

ACC 392. Professional and Ethical Responsibilities of Accountants -
Internship Practicum. (1.5 h)
Students apply, reinforce, and extend the themes and topics of ACC 390
in the context of a professional accounting internship. P-ACC 390 (Not
open to students who have taken ACC 393)

ACC 393. Professional and Ethical Responsibilities of Accountants - Case
Study Practicum. (1.5 h)
Students use a combination of historical and fictional case studies to
apply, reinforce, and extend the themes and topics of ACC 390. P-ACC 390
(Not open to students who have taken ACC 392)

Business (BUS)
BUS 101S. Introduction to Business Software. (1.5 h)
Provides students with basic skills in business software. Focuses on
software for presentations, spreadsheets, and databases. In addition,
students are familiarized with databases provided through the library and
through the Internet that facilitate their ability to do research. This course
does not count towards a School of Business degree. Summer only.

BUS 111. Professional Life Skills. (1.5 h)
Provides students with the basics of managing their personal finances
and employee benefits. Focuses on topics such as: personal banking
and budgeting fundamentals; individual credit and tax issues; employee
investment and insurance options; and home rental or purchase
considerations. Open to School of Business and non-School of Business
students. Does not count towards a School of Business degree. Pass/Fail
only.

BUS 131. Personal Finance for Everyone. (3 h)
This course is designed to set students with no required previous
financial knowledge on a path to a life of financial empowerment and
freedom. The course covers financial planning, budgeting, credit cards,
investing, income taxes, financial markets, insurance, purchasing a home
or car, estate planning and many other critical financial issues. The
course emphasizes current relevant laws and regulations, construction of
detailed models, and relevant research. Open to all Wake Forest students.
Does not count toward a School of Business major or concentration.

BUS 181. Field Study. (1 h)
Directed field study in specialized areas of business. Does not count
towards a School of Business degree. Pass/Fail only. Limit of 2. P-
Prerequisite override required.

BUS 203. Cooperative Education Practicum I. (3 h)
Provides students an opportunity to combine an on-the-job career
learning experience with the related academic coursework that forms the
foundation of the total educational experience in the School of Business.
The CEPI course allows students, through an approved internship, to
apply the skills and knowledge gained in their degree program. Pass/Fail
only. P-Prerequisite override required. Summer term only.

BUS 204. Cooperative Education Practicum II. (3 h)
Provides students an opportunity to combine an on-the-job career
learning experience with the related academic coursework that forms the
foundation of the total educational experience in the School of Business.
The CEPII course allows students, through an approved internship, to
apply the skills and knowledge gained in their degree program. Pass/Fail
only. P-Prerequisite override required. and BUS 203. Summer term only.

BUS 281. Individual Reading & Research. (1-3 h)
Directed study in specialized areas of business. P-Prerequisite override
required.

BUS 295. Summer Management Program. (8 h)
A study of the various functions of business including accounting,
finance, information systems, management, marketing, production, and
strategic planning. Special application and admission procedures. Does
not count towards a School of Business major. Pass/Fail only. Offered
only in the summer and open to all majors. Students may not receive
credit for both BUS 295 and BUS 297.

BUS 297. SportsBIZ. (6 h)
Study of the concepts, operations, and management principles
associated with the sports industry. Students are introduced to such
areas as the foundation of sports management, sociology of sports,
sports marketing, psychology of coaching, sports economics and finance,
ethics in management of sports organizations, legal issues in sports
management, athletics administration, facilities management, and the
strategic management of sports organizations. Students may not receive
credit for both BUS 295 and BUS 297. Pass/Fail only. Offered only in the
summer with preference given to first-year students.

BUS 350. General International Elective. (1-3 h)

Business and Enterprise Management
(BEM)
BEM 201. Quantitative Analysis I. (3 h)
Emphasizes the understanding and application of quantitative tools
used in the business decision-making process. Issues covered include
collection and presentation of data, sampling, and inferences. P-ACC 111
with a C or better and sophomore standing; or prerequisite override
required. (QR, QDA)
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BEM 202. Quantitative Analysis II. (3 h)
Emphasizes the understanding and application of quantitative tools for
analysis and managerial decision-making. Topics include such statistical
tools as Chi-Square methods, analysis of variance and regression, and
correlation analysis. Management science tools include statistical
decision theory and some deterministic optimization models such as
linear programming and its varous extensions. Application of these
methods to the analysis of decisions from various functional areas of
business is an important component of the course. P- BEM 201.

BEM 211. Organizational Behavior. (3 h)
This survey course provides a broad overview of several evidence-based
theories and frameworks of organizational behavior (OB) at the individual,
group and organizational levels of analysis that can be applied to help
identify, diagnose and provide solutions to important organizational
challenges. In this way, students will gain the requisite knowledge and
skills necessary to become more effective working professionals. P- or C-
(For BEM majors only) BEM 287.

BEM 221. Principles of Marketing. (3 h)
Investigates the means by which firms create, maintain, and improve
relationships with customers through the development of strong brands
and effective marketing programs. Emphasizes the application, rather
than the acquisition, of marketing knowledge. Explores how the four
Ps-product, price, place, and promotion-can be used to solve problems,
exploit opportunities and meet challenges in the global marketplace.
Discussions, cases, objecive tests, in-class exercises and a marketing
campaign project are among the instructional methods used. P-ECN 150,
ACC 111, or prerequisite override required.

BEM 241. Productions and Operations Management. (3 h)
Introduces the basic concepts of operations strategy and operations
planning in support of the business strategy of the firm. Topics include:
operations strategy, quality management, project planning and control,
capacity planning, location, layout, demand forecasting, supply chain
management, aggregate planning, production scheduling, and inventory
systems. P-BEM 201; STA 112 for MBU majors.

BEM 251. Management Information Systems. (3 h)
Introduction to the business issues associated with information systems,
designed to provide a broad perspective for utilizing and managing
an organization's information resources. Frameworks are presented
for understanding the placement and relationship of different types
of information systems within an organization. Includes an overview
of computing technology currently used in business organizations,
techniques for developing and implementing information systems,
advanced applications of information technology, and the strategic
implications of information systems and technology for business.

BEM 261. Legal Environment of Business. (3 h)
Study of the legal environment in which business decisions are made
in profit and nonprofit organizations. Emphasis is on how the law
develops and how economic, political, social, international, and ethical
considerations influence this development. Includes an overview of
private law topics (such as torts, contracts, and agency) and public
regulation of the employment relationship, the competitive marketplace
and the environment. P- ACC 111.

BEM 287. Professional Development Workshop Series A. (1.5 h)
Enhances students' career-building skills through a series of workshops
designed to address specific dimensions of professional development
and career management. Students select from a menu of opportunities
available during their first year in the management program, content
varies. Pass/Fail only. P- Admission to the School of Business and the
BEM major.

BEM 312. Human Resource Management. (3 h)
Focuses on important human resources management (HRM) skills that
are frequently used by general managers. Upon completion of the course,
students should be literate in basic HRM concepts, knowledgable of
general managers' HRM responsibilities, and skilled in HRM applications
as prospective managers. P- BEM 211.

BEM 315. Managing in a Global Context. (3 h)
Focuses on professional effectiveness in a global setting, whether in
a global company, leading a global team, or doing business abroad.
Emphasis is on cross-cultural differences and their impact on the
conduct of business. Conducted in a seminar format, the course
examines the complexities involved in operating in different cultures
and the implications which these cultural differences have on managing
organizations and employee behavior. P-BEM 211 or prerequisite override
required.

BEM 316. Leading in Nonprofit Sector. (3 h)
Explores the role of nonprofit organizations (churches, schools, civic
organizations, health clinics, etc.) and examines how to effectively lead
them.  Basic knowledge areas of responsibility in nonprofit organizations
(i.e. legal classifications and issues, recruiting and managing volunteers,
community development, fundraising, board development and ethical
concerns) are covered.   Pertinent leadership theories and issues
addressed. One half of the available seats are open to non-School of
Business majors. P-Junior or senior standing.

BEM 318. Calloway Leadership Experience. (3 h)
Explores the history, art, science and practice of leadership in
organizational settings. Focuses on theories and contemporary
applications of such issues as change, vision, communication, coaching,
followership, and motivation. The experience will capitalize on liberal
arts background, previous business courses and students' practicum
experience to demonstrate practical leadership insights. Emphasis will
be placed upon merging theory and practice using experiential learning
to prepare students to excel in leadership positions in their organizations
and communities. P - Senior standing and BEM 287.

BEM 322. Global Marketing Strategy. (3 h)
Builds on BEM 221 to explore strategic issues in the global marketplace
in greater depth through intensive examination of cases from consumer
and industrial markets; product and service businesses; and for-profit
and nonprofit organizations. Analyzes social, cultural, economic,
legal, and political factors present in the global marketplace and their
impact on planning and implementing marketing strategy. Focuses on
building analytical and decision-making skills. Objective is to ensure
students understand the key role of marketing strategy in achieving and
maintaining competitive advantage in an ever-changing, increasingly
complex global business environment. P-BEM 221.

BEM 323. Selected Topics in Marketing. (3 h)
Identifies the most current marketing topics and practices in the dynamic
global marketplace and covers them in detail. Focuses on the application
of leading-edge concepts and ideas in the creation of superior marketing
strategies. Seminar approach requires active student participation in
the identification, elaboration, and discussions of course material. P-
BEM 221.

BEM 324. Marketing Research. (3 h)
Introduction to fundamentals of research methodology and use of
research information in marketing decision-making. Topics include
research design, data collection methods, scaling, sampling, and
alternate methods of statistical data analysis. Students design and
execute their own research projects. P- BEM 201 and 221.
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BEM 325. Consumer Behavior. (3 h)
Focuses on understanding the customers/consumers/buyers/clients/
patients/patrons without whom marketing and business cannot survive.
Examines consumer motivations, influences, decision-making processes
and behaviors as they relate to the development of competitive marketing
strategy. Discussions, mini-cases, in-class exercises, and a project are
among the instructional methods used in the course. P- BEM 221 or
prerequisite override required.

BEM 326. Brand Management and New Product Development. (3 h)
Provides students with a unique insight into the role of a brand manager
charged with identifying and implementing strategies to measure,
manage and build brand equity over time. Special emphasis will be
placed on identifying new sources of profitable growth while enhancing
brand equity through strategic new product development. A team-based
approach is utilized and supported by lectures, case studies, guest
speakers, and a semester-long brand equity assessment/new product
development project. P-BEM 221.

BEM 327. Marketing Communications. (3 h)
Designed for students whose career plans involve making strategic
marketing decisions. Emphasizes ways to foster relationships with
consumers by establishing a dialogue through advertising, consumer
and trade promotions, the Internet, direct mail, publicity, packaging, point
of sale material and event sponsorship. Discussions, cases, in-class
exercises, oral presentations, and a marketing communications campaign
project are among the instructional methods used in the course. P-
BEM 221.

BEM 328. Sports Marketing. (3 h)
Focuses on the application of the strategic marketing process to the
rapidly growing sports industry. Varied elements of the industry are
examined: understanding the sports consumer; marketing and media;
advertising and communication; promotion and special events; licensing;
and corporate sponsorships. Current research, including gender-specific
marketing, using athletes as endorsers, segmenting the sports market,
measuring value of sponsorship, and the impact of technology on sports
are covered. P- ECN 150 or equivalent.

BEM 329. Marketing Analytics. (3 h)
This course will cover the principles and strategic concepts of marketing
analytics, a high-growth area that uses quantitative strategies, resource
allocation decisions, and return on marketing investment (ROMI). Topics
may include forecasting and positioning; predictive analytics; customer
profitability; digital and social media analytics; and resource allocation. P
- BEM 201, 221.

BEM 330. Digital Marketing. (3 h)
This course will provide an introduction to digital marketing, and it will
develop strategic thinking that takes into account brand development
and marketing analytics. This course will explore and develop various
digital marketing channels and strategies, skills to think strategically
and to plan strategically, and how to build strategic processes that are
effective in the fast-paced digital environment. P-BEM 221.

BEM 332. Financial Statement Analysis. (1.5 h)
This course is intended to present you with a framework for using
financial and market information to analyze a business and assess its
potential market value.  The focus will be on the information included
in a firm’s financial statements and the accompanying notes, however
you will also consider how other available information is relevant to this
analysis.  Throughout the semester we will examine (i) how to analyze
and assess a company’s business strategy, (ii) how to interpret and
analyze differences in firm-specific application of accounting techniques,
(iii) how to analyze financial data in a systematic and logical method,
(iv) techniques for forecasting financial information, and (v) techniques
for equity valuation.  These components will then be pulled together
into a comprehensive framework for evaluating a business focusing on
the available financial information.  P- FIN 231; BEM 201 or prerequisite
override required.

BEM 342. Project Management. (1.5 h)
With today's problems being increasingly more complex, this course
offers an important skill set addressing these problems by covering
concepts and issues important in effectively managing projects. Some
of the topics are project selection, project planning, resource allocation,
project control, project auditing, as well as team creation and team
leadership. Upon completion of this course, students will have an
understanding of the challenges and opportunities involved in project
management. They will also understand the types of decisions involved
in effectively completing a project meeting stakeholders' expectations, on
time, and within budget. P-  BEM 201 or prerequisite override required.

BEM 362. Contemporary Issues in Law and Public Policy. (3 h)
In a seminar setting, the course explores emerging topics that have
the capacity to affect the marketplace in significant ways. flowing
naturally from previous law-oriented classes, it provides the opportunity
for students to delve more deeply and critically into the actual policies
that give rise to legislation, case precedent, and regulation. As such,
the course encourages strategic thinking about decision-making in a
complex, ever-changing business environment. P-BEM 261.

BEM 365. Ethics and Business Leadership. (3 h)
An interdisciplinary exploration of ethics applied to business. Lectures,
readings, and case-based approach introduce the necessary background
information. Examples of ethical and unethical situations are used to
develop an understanding of how an efficient and effective business can
also be ethical. P- Junior or senior standing.

BEM 371. Strategic Management. (3 h)
Focuses on the derivation of competitive advantage and sustainable,
superior performance by organizations. Emphasizes the shape, character,
and overall direction of the total enterprise, and the activities of
managers who are responsible for achieving strategic coordination and
coherence across functions and divisions. Course content includes
analyzing the effects of industry and competitive environments on
the firm, determining the basis upon which the firm should compete,
formulating and implementing integrative action plans, and strategic
leadership. Strategy analysis frameworks are applied to situations
including for-profit and nonprofit organizations, diversification, global
strategy, and strategic change. This is a discussion-oriented class in
which principles of strategic management are applied to complex case
studies. P-(all majors) BEM 211, 221 and FIN 231. P or C-(all majors)
BEM 241. P-(BEM majors only) BEM 287, 389. C – BEM 388.
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BEM 372. Strategic Management in Entrepreneurial Firms. (3 h)
Core foundational concepts in strategic management are critically
examined in the context of entrepreneurial firm settings. Emphasis is
placed on applying principles of competitive analysis and strategic
planning using case studies of startups, fast-growth firms, young firms
in rapidly changing industries, firms confronting early organizational
life cycle problems, and new ventures seeking to expand internationally.
Unique strategy issues confronted by new ventures and by firms
operating in electronic commerce, technology, and other fast-paced
industries will be considered. This is a discussion-oriented class in
which principles of strategic management are applied to complex case
studies. P (All majors)-BEM 211, 221, and FIN 231. P or C-BEM 241. P-
(BEM majors only)-BEM 287 and BEM 389. C – BEM 388.

BEM 373. Strategy Games. (3 h)
Provides an introduction to game theory and strategic thinking in a
business context. Students will develop skill in formulating simultaneous
and sequential game decisions and thinking ahead to endgame
outcomes. Through a series of cases and exercises, students will
gain experience recognizing the different types of strategic moves,
implementing credible commitments and threats, and appreciating
optimal mechanism design as a mode of analysis for changing the
structure of tactical games. P-Only open to School of Business majors.

BEM 375. Contemporary Issues in Business and Foundations of
Capitalism. (3 h)
Explores contemporary business issues such as corporate social
responsibility, government regulation of business, health care and/or
tax policy implications for business, stakeholders versus stockholders,
and sources of economic development in less-developed nations. To do
so we examine the foundations of capitalism its moral and intellectual
underpinnings, the principal arguments that challenge and support
capitalism and free markets, and the obligations of free institutions in
society. This will be accomplished by reading a combination of novels,
the work of leading political economists who have shaped generations
of thinking at the highest levels of government and academia about
capitalism, economics and free markets and recently-published works by
business and political leaders.

BEM 376. Introduction to Consulting. (1.5 h)
This course is designed to expose you to the consulting mindset and
the typical phases of a consulting engagement – selling a project,
defining the problem/objective, gathering data, analysis, diagnosing
solutions, and implementing recommendations. Effort will be placed
on developing proficiencies in a range of skills required to practice
consulting –e.g., critical thinking; data analysis; communication;
relationship management; and the advanced use of software tools.

BEM 377. Entrepreneurship. (3 h)
Exposes students to multiple facets of entrepreneurship and teaches
about creating new ventures in a very hands-on fashion. A broad
range of ideas, readings, and cases enable students to understand the
ambiguous and highly-charged environment of entrepreneurship, the
contribution of entrepreneurial endeavors to business and society, and
the characteristics of successful new venture startups. Focuses on
three areas that define successful entrepreneurial pursuit of new for-
profit, non-profit, and social enterprise initiatives: recognizing opportunity,
management, and assembling resources. The completion of a team-
based business plan for a new venture is usually required. Guest
speakers present their views of entrepreneurial organizations based on
real-world experiences- startup, financing, legal, transition, failure, etc. P-
BEM 211, 221, and 231, or prerequisite override required.

BEM 380. Finding Your Personal Value Proposition. (1-3 h)
An examination of selected topics in business. May be repeated if course
title differs.

BEM 381. Individualized Reading and Research. (1-3 h)
Directed study in specialized areas of business. P-Prerequisite override
required.

BEM 383. Seminar in Negotiations. (3 h)
Focuses on the process of conducting successful negotiations in
a business setting. Introduces concepts, theories, and analytical
frameworks that underlie common negotiation techniques. Practical
skills are emphasized through negotiation exercises and the analysis
of contemporary business situatuions. Lectures, discussions, and role
plays are among the instructional methods used. P- Senior status or
prerequisite override required.

BEM 384. Design-Thinking and High-Performance Teams. (3 h)
In this experiential class, we study the evolution of high-performance
teams in design-thinking environments. At its core, design thinking is
an approach to innovative problem solving that balances art, science,
and business perspectives in realistic and highly impactful ways. In this
course we develop the ability to participate in and lead high-performance
teams within a design-thinking environment. The course involves an
action-learning project that applies the perspectives of anthropology,
history, political science, communication, and psychology, among others,
in solving a real-world problem. Also listed as ENT 384.

BEM 386. Selected Topics in Real Estate. (1.5 h)
Examines the most pertinent topics in real estate. Focuses on subjects
such as ownership and interest, the legal aspects of real estate, real
estate finance and real estate trends. P-Senior standing and prerequisite
override required.

BEM 388. Management Simulation. (1.5 h)
Designed to integrate the functional areas of business through the use
of an experiential simulation that requires students to draw on their
learning from previous courses in operations, marketing, finance, human
resource management, information systems, and strategic management.
Students are organized into cross-functional management teams, and
the teams are required to make plans for a business enterprise operating
in a competitive environment, to make critical managerial decisions in
response to real-world situations that arise, and to present their work to a
faculty committee. P-Senior standing and BEM 211, BEM 221, BEM 241,
BEM 251, and FIN 231; C-BEM 371 or 372 (MBU majors are exempt from
strategy requirement).

BEM 389. Management Internship. (3 h)
The internship is a supervised learning experience that applies business
coursework to an actual work environment for academic credit. The
internship is subject to approval and consists of both academic and
on-the-job learning components. P- Acceptance as a BEM major and
completion of 15 hours of Calloway credit which must include BEM 211
and 287.
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BEM 391. Global Business Studies. (3 h)

BEM 392. Seminar in Decision Analytics. (3 h)
Provides decision analytics majors with a forum where they can actually
see how the mathematical, statistical, and computer techniques can
be brought to bear on many business problems in a variety of business
functions. Emphasis is more on studying the process of modeling and
implementation issues of the solutions and less on the algorithmic
details. Critical and reflective thinking about models and translation of
their results into management action that will add value to a process, or a
system is a major objective. Another objective of the seminar is to foster
group work and the sharpening of presentation skills. P-BEM 211, 221,
241, FIN 231, MTH 253, STA 112 and STA 363.

BEM 393. Principles of Risk Management. (3 h)
Intended to assist students in identifying and analyzing risk and in
managing it through a variety of mechanisms. Techniques such as loss
control, risk retention, and risk transfer are discussed. This course also
includes professional risk management field work, under the direction of
a faculty member. Students will gain relevant practical experience that is
integrated with casework and risk management theory. Emphasis is on
analysis, decision-making in a global environment, teamwork, written and
verbal skills, presentation skills, and using technology to solve problems.
P-Junior or senior standing and prerequisite override required.

Finance (FIN)
FIN 203. Applied Quantitative Analysis for Finance. (3 h)
Provides the basic mathematical and statistical tools needed for the
study of applied finance. Topics: mulitple regression, analysis of residuals
and F-tests; analysis of time-series data; risk, preference and utility
theory; stochastic processes; and applied optimization. P-BEM 201 and
FIN 231 with a C or better; C-FIN 232; or prerequisite override required.

FIN 231. Principles of Finance. (3 h)
Survey course examining the fundamentals of financial decision-making
and including topics such as the time value of money, security valuation
(corporate debt and equity pricing), risk and return, financial statement
analysis, capital budgeting, and the cost of capital. Financial decision-
making is developed within the context of domestic and international
institutions and markets. P-ACC 111, and ECN 150.

FIN 232. Intermediate Finance. (3 h)
Required for all finance majors and is intended as preparation for upper
level electives. It provides an examination of financial decision-making
under uncertainty stressing practical applications of technology. Topics
include yield curves and interest rate risk; the uses and risks of derivative
securites; capital structure and the impact of leverage; statistical
estimation of the cost of captial for the firm and its projects; financial
statement forecasting (pro forma); and discounted cash flow valuation
of the firm. The course incorporates electronic spreadsheet applications
(Excel) in problem solving, statistics and financial modeling. P-BEM 201
and FIN 231 with C or better; C-FIN 203; orprerequisite override required.
(ACC majors are exempt from Applied Quantitative Analysis requirement).

FIN 233. Equity Investments. (3 h)
The Equity Investments course exposes students to equity research,
portfolio formation and analysis, equity security valuation, and stock
selection for portfolio construction. The course uses accounting,
fundamental analysis and a discounted cash flow framework to value
equity securities. P-FIN 203 and FIN 232 with a C or better. May be taken
as a co-requisite with FIN 203 and/or FIN 232 with prerequisite override
required.

FIN 234. International Finance. (3 h)
The course examines the impact of international financial economics
on markets and the management of both domestic and multinational
firms. Emphasis is placed upon institutional and environmental factors
influencing trade, foreign exchange, and capital acquisition and
allocation. P-FIN 203 and FIN 232 with a C or better; or prerequisite
override required.

FIN 235. Selected Topics in Finance. (3 h)
Identifies the most current topics and practices in the dynamic global
financial industry and covers them in detail; may also explore a more
narrow finance topic in depth. Focuses on the application of leading-
edge concepts and ideas in the financial services and/or banking
industries. A seminar approach requires active student participation in
the identification, elaboration and discussion of course materials. Oral
and written skills are emphasized. P - FIN 203 and FIN 232 with a C or
better. May be taken as co-requisite with FIN 203 and/or FIN 232 with
prerequisite override.

FIN 236. Private Equity. (3 h)
Covers the full life cycle of private equity. The course covers buyout,
venture capital and growth capital investing, both from an investing and
managerial point of view. While being relevant to students interested in
becoming private equity professionals, the course is also applicable to
those who might interact with private equity firms from the view of being
an investment banker, a funding source, a participant in acquisitions
or divestitures (such as a seller or management partner) or as an
institutional investor in private equity funds. P - FIN 203 and FIN 232 with
a C or better; or prerequisite override required.

FIN 237. Financial Markets and Institutions. (3 h)
The course provides students with an understanding of the structure and
functioning of US and international financial markets. Topics covered
in the class: banking theory, the roles of traditional and non-traditional
financial intermediaries, the impact of securitization, international
financial competition, financial system stability and financial regulation.
P-FIN 203 and FIN 232 with a C or better; or prerequisite override required.

FIN 238. Financial Modeling. (3 h)
This course is intended to strengthen your knowledge in Finance and
provide you with practical skills for implementing financial models in
a spreadsheet. While the specific tool used in this class is Microsoft
Excel, the techniques can be generalized and applied to various
implementation tools. The subject matter is a blend of Corporate Finance
and Investments with a heavier weighting placed on Corporate Finance.

FIN 239. Financial Data Analytics. (3 h)
This course serves as an introduction to many aspects of financial
technology and data. Topics include machine learning, data visualization,
Excel pivot tables and dashboards, monte carlo simulation, encryption,
safety and ethics when working with financial data, Python, and
introductions to traditional programming languages. Students will
become familiar with and use Bloomberg terminals, Excel, Python,
Morningstar, and Crystal Ball to analyze, visualize, and manipulate data.
Students will apply these skills to work with real world financial data
solving problems they are likely to see outside of the classroom. P-
FIN 203 and 232 with a C or better; or prerequisite override required.
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FIN 333. Advanced Finance. (3 h)
Focuses on maximizing the firm’s market value in a dynamic environment
by exploring the interplay between (a) its operating and strategic
decisions, (b) the evaluation of the firm and its strategies by the
investment community, and (c) the functioning of capital markets
and economies within which the firm operates. The course integrates
results from relevant research with the effective practice of financial
management by business professionals. P - FIN 203 and FIN 232 with a C
or better, or prerequisite override required.

FIN 334. Blockchain and Cryptoassets. (3 h)
This course provides an introduction to blockchain and cryptoassets. We
begin by discussing Bitcoin, clarifying the innovation that it provided but
also highlighting why it performs poorly as a payment system. We then
discuss Ethereum and smart contracts. We clarify both new opportunities
and new difficulties that arise when a blockchain allows for processing
of smart contracts. We conclude by discussing more recently launched
blockchains such as Cardano and Algorand. P-FIN 203 with a C or better
and FIN 232 with a C or better.

FIN 335. Financial Derivatives. (3 h)
Explores the pricing and uses of derivatives; the role of market
participants; how market structures and practices facilitate risk transfer;
and the uses of derivatives for hedging. Covers futures/forwards, options,
and swaps, the three most imporatant types of financial derivatives. P-
FIN 203 and 232 with a C or better; or prerequisite override required.

FIN 336. Fixed Income and Financial Engineering. (3 h)
Provides an introduction to interest rate risk management, the nature of
fixed income markets, the structure and underlying economic rationale
for various structured products including collateralized debt obligations,
and the role of financial engineering in fixed income markets and risk
management. P-FIN 203 and 232 with a C or better; or prerequisite
override required.

FIN 338. Real Estate Finance. (3 h)
Focuses on concepts and techniques used to value and finance income-
producing property investments. Provides students a critical perspective
for making financial decisions about real estate. The nature of real
estate risk, at both the level of the individual project and the investment
portfolio. Class sessions will rely on case discussions as we consider
how economic characteristics of the property and the local market,
motives of different actors, and institutional arrangements interact to
shape decision-making in real estate. P-FIN 203 and 232 with a C or
better; or prerequisite override required.

FIN 381. Individualized Reading and Research. (1-3 h)
Directed study in specialized areas of finance. P-Prerequisite override
required.

Faculty
Sisel Distinguished Dean Charalambos L. Iacovou 
Vice Dean of Faculty Michelle Roehm 
Associate Dean of the Undergraduate Program Kenny Herbst 
Associate Dean of the Master of Science in Management Program
Norma R. Montague 
Associate Dean of MBA Programs Timothy R. Janke 
Assistant Dean of MBA Programs Mark Johnson 
Associate Dean of Analytics Programs Jeffrey D. Camm 
Dale K. Cline Associate Dean for Accountancy Mark Evans  
F. M. Kirby Chair in Business Excellence and Professor Charalambos L.
Iacovou 
J. Tylee Wilson Chair in Business Ethics and Professor Sean T. Hannah 
John B. McKinnon Professor Ron L. Thompson 

Inmar Presidential Chair in Business Analytics and Professor Jeffrey D.
Camm  
David C. Darnell Presidential Chair in Principled Leadership and
Professor Derek R. Avery  
Kemper Professor in Business J. Kline Harrison 
Delmer P. Hylton Professor of Accountancy Jonathan E. Duchac 
C. C. Hope Chair of Financial Services and Law and Professor Steve H.
Nickles 
Thomas S. Goho Chair in Finance and Professor Ajay Patel 
Thomas H. Davis Chair in Business and Professor Haresh Gurnani 
Thomas K. Hearn, Jr. Professor in Finance Robert C. Nash 
Sisel Faculty Professor Pat H. Dickson 
Peter C. Brockway Chair of Strategic Management and
Professor Michelle Roehm 
Benson Pruitt Professor of Business Sherry E. Moss 
Thomas W. Smith Presidential Chair in Business Ethics and Professor of
Economics James R. Otteson 
Professors S. Douglas Beets, Frederick H. deB. Harris, James A. Narus,
Scott M. Shafer, Julie H. Wayne, G. Page West III 
Teaching Professors William L. Davis, Mark Johnson, Deon Strickland  
Executive in Residence and Adjunct Professor of the Practice   Peter
Brockway 
Adjunct Professors Dan Fogel, Michael French, Joe Mazzola, Steve
Powell 
AT&T Faculty Fellow and Associate Professor  Gordon E. McCray 
James Farr Faculty Fellow and Associate Professor John Sumanth 
Sisel Faculty Fellow & Associate Professor Kenny Herbst 
Wall Street Partners Fellow and Associate Professor Bill Marcum 
Associate Professors George R. Aldhizer III, Terry A. Baker, Derrick
S. Boone, Holly H. Brower, Thomas G. Canace, Anna Cianci, Lisa
Dragoni, Mark E. Evans, Jai Li, Patrick R. McMullen, Norma R. Montague,
Jonathan P. Pinder, Michelle D. Steward, Ya-Wen Yang 
John Hendley Fellow & Associate Teaching Professor Matthew T. Phillips

Associate Teaching Professors Anthony Amoruso, Phil Anderson, Tonya
Balan, Chris Smith, Brian Young 
Adjunct Teaching Professor Barbara Prestwood 
Assistant Professors Jiaru Bai, Kenneth D. Ford, Philip Howard, Lauren
Reid, Stephan Shipe, Carolina Salge 
Adjunct Assistant Professor Ben Grannan 
Professors of the Practice Tom Aleman, Roger L. Beahm, Timothy R.
Janke, Benjamin T. King, Martin Malloy, Amy Wallis, James B. Willis 
Associate Professors of the Practice Susan I. Langlitz, Denis Maier 
Adjunct Professors of the Practice Michael Ames, Bob Fly, Robert
Gemmell, Jason Goddard, Zachary Hartsell, Sobia Hussaini, Ged King,
Deron Mabe, Brian McKay, Shannon McKeen, Peter Mitchell, Michael
Travis, Scott Warfield, Pete Woods 
Visiting Professors of the Practice Ann Bliss, John Butler, Andrew
Jarachovic 
Visiting Associate Professor of the Practice Whitney Simpson 
Visiting Assistant Professor Megan Regan 
Visiting Assistant Professor of the Practice John Karabelas 
Visiting Assistant Teaching Professor Ali Zeytoon-Nejad 
Affiliate Professor of the Practice Jon Clift 
Adjunct Instructors Vern Scoggins 
Affiliate Instructor Ian Taplin 
Senior Lecturer J. Bren Varner 
Adjunct Senior Lecturer Ben Baker 
Lecturer Pete Brewer, Jennifer Hudson 
Adjunct Lecturer Thad Lewallen, Paula Payton


